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Safaricom Plc FY2021 Results Preview 

Safaricom Plc will be announcing its FY2021 results on 13th May, 2021. Investors 

can follow the results announcement on the company’s YouTube channel 

starting from 7.45 am (Kenyan time). 

We expect a slight dip in after tax profits, mainly on account of lower M-PESA 

revenues. The lower MPESA revenues reflect the adverse impact of the fee 

waivers on some M-PESA transactions and lower disbursements on the loan 

products as a result of actions taken to contain a potential increase in non-

performing loans. We have also taken into account that the fees were reinstated 

at lower rates following the Central Bank of Kenya (CBK) directive. The lower 

profitability also reflects continued commoditization of the voice and messaging 

segment. 

We expect the data segment, which benefited from the increased number of 

people working from home and cost containment measures (particularly on 

operational expenditures - OPEX) to cushion the performance. 

The tables summarize the key income statement line items and other key 

company data. 

Please note the comparison between the FY2020 and FY2021E financial 

performance is not on “a like for like basis” for some revenue items. This is due to 

a change in reporting format by the company. The company now makes a 

distinction between incoming and outgoing revenues. The most impacted 

segments are voice and messaging (some of the decline is explained by this 

change in format). 

 

KEY COMPANY DATA FY2020 
FY2021 

Estimates 
Growth % 

Sim Connections 35,607,302 40,074,470 12.5% 

MPESA Transaction Value(KES 

Bn) 
13,876 18,701 34.8% 

Voice Minutes of Use* 97.3 95.0 -2.4% 

Mobile Data Usage(MBs per 

Month Per Active User) 
1,106 1,400 26.6% 

*National Outgoing Calls 
 

. 

 

P/L KEY FINANCIALS FY2020 FY2021E Growth % 

Voice revenue 94,452,100 82,945,415 -12.2% 

Messaging revenue 17,184,900 14,757,945 -14.1% 

Mobile data revenue 40,668,000 46,564,539 14.5% 

Fixed service revenue 8,966,900 9,925,354 10.7% 

M-PESA revenue 84,438,000 74,686,006 -11.5% 
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Mobile incoming revenue N/A 9,464,805 N/A 

Service Revenue 251,214,100 244,079,184 -2.8% 

Handset & Acquisition 

Revenue 
8,665,800 9,338,677 7.8% 

Total revenue* 259,879,900 253,417,861 -2.5% 

Direct Costs (74,701,000) (75,489,530) 1.1% 

Direct Costs Intensity % 28.7% 29.8% 3.6% 

Contribution Margin 185,178,900 177,928,331 -3.9% 

Contribution Margin % 71.3% 70.2% -1.5% 

Operating Costs (47,559,700) (46,037,706) -3.2% 

OPEX Intensity % 18.3% 18.2% -0.7% 

EBITDA 138,041,500 133,753,711 -3.1% 

EBITDA Margin 53.1% 52.8% -0.6% 

Net Income 70,361,800 69,899,250 -0.7% 

Earnings Per Share(EPS) 1.76 1.74 -0.7% 

Dividend Per Share(DPS) - 

Interim and Final 
1.40 

1.40 

Interim: 0.45 

Final: 0.95 

- 

*Excludes construction revenue 

 

Recommendation 

We are NEUTRAL on Safaricom with a target price KES 33.0. The market price has 

overshot our target price. We believe this is partly due to optimism around the 

entry into Ethiopia. Our analysis does not take into account the investment 

opportunity in Ethiopia. We are probably less enthusiastic about this move than 

the market. In our view, whereas Ethiopia presents a great growth opportunity, 

the ability to capture this growth is hindered by some of the regulations that 

specifically target and handicap foreign owned companies. We’ll be seeking 

more information on whether the “Safaricom consortium” was able to get some 

concessions (could in form of lower fees, mobile money license in future) on the 

license terms and the strategy for Ethiopia. 
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Recommendation Guide: 
  
LONG-TERM BUY: The company has strong fundamentals (strong financial performance, clear/reasonable strategy, competent management team 

etc.). However, there are certain investments or strategies that would require an investor to have a long-term view of the company to allow for 

capital appreciation. Also, the company may be facing head wings which we view as short term. 
BUY: Strong fundamentals. Minimal risks to the catalysts/growth drivers 
NEUTRAL: This is where the positives and negatives in a company almost balance out. You can accumulate for the long term. 
SELL: Deteriorating fundamentals. Risks outweigh the catalyst/growth drivers. 
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